






Mark Youndt 
4 

BOOK 
 
Rosenbach, W.E., Taylor, R.L., and Youndt, M.A. (Eds.), 2012.  Contemporary Issues in Leadership, 
7th Edition.  Boulder, CO: Westview Press, Perseus Books Group. 

 
 
TEACHING PUBLICATIONS 
 

Lepak, D.P. & Youndt, M.A., 1995.  Instructor's manual: Human resource manager CD-ROM.  
Cincinnati, OH: Southwestern Publishing. 
 

 
REFEREED CONFERENCE PROCEEDINGS 
 

Subramaniam, M. & Youndt, M.A., 2004.  The influence of intellectual capital on the nature of 
innovative capabilities.  Decision Sciences Institute Proceedings, Boston, MA.  Selected as the 
Best Theoretical/Empirical Research Conference Paper. 
 
Skaggs, B.C., & Youndt, M.A., 2003.  Strategic positioning, human capital, and performance in 
service organizations: A customer interaction approach.  Academy of Management Proceedings, 
Seattle, WA.  Selected as Best Conference Paper, Business Policy and Strategy Division.   
 
Lepkowska-White, E., Page, C., & Youndt, M.A., 2002.  Web image and young consumers:  An 
empirical investigation of factors influencing perceptions of online companies.   Global Business 
and Technology Proceedings, 720-721.   
 
Youndt, M.A. & Skaggs, B.C., 2001.  The role of human resources in the strategic positioning and 
performance of service organizations.  Institute for Behavioral and Applied Management 
Proceedings, 48-54, Charleston, South Carolina. 
 
Youndt, M.A., Snell, S.A., Snow, C.C., & Lepak, D.P., 1997.  Strategic orientation, decision making, 
and performance in transnational teams.  Eastern Academy of Management Proceedings, 240-
244, Dublin, Ireland. 

 
Youndt, M.A., Thomas, J.B., & Fairbank, J.F., 1995.  A multi-theoretical and configurational 
approach to assessing organizational effectiveness.  Southern Management Association 
Proceedings, 304-307, Orlando, Florida. 

 
Fairbank, J.F. & Youndt, M.A., 1995.  Acceleration of new product development as a business 
strategy: A theoretical examination of possible advantages and limitations.  Southern 
Management Association Proceedings, 274-277, Orlando, Florida. 
 
Youndt, M.A., 1993.  How organizations impact and are impacted by mandated social 



Mark Youndt 
5 

OTHER CONFERENCE PRESENTATIONS 
 

Meyer, C., Skaggs, B.C., and Youndt, M.A. 2017. Customer interaction strategy and knowledge 
deployment in professional service firms. Said Business School Conference of Professional Service 
Firms. Stockholm, Sweden.  
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Pedagogy Workshop Presenter (Academic Engagement and Rigor) – Spring 2004 
LS 1 Large Group Presentations – Fall 2003, Fall 2004 
Curriculum Content and Evaluation Committee – 2003-2004  
Financial Planning and Policy Committee (FPPC) – 2001-2004 
First Year Advisor – Fall 2003 
FPPC Subcommittee on Financial Reporting – Fall 2003 


